
Your Partner in Supporting 
Women Entrepreneurs

Blingola Media 
Q & A WITH BONGIWE SELANE

 I started my production company Blingola Media 
in 2011. Prior to that, I was in corporate working 

as a Commissioning Editor and Content Head for 
Multichoice.  I went to film school and have always been 
passionate about film and the realization of stories from 
page to screen.  So, the transition from broadcast 
executive to an independent producer was not that 
hard. I had a lot of enablers who supported me in 
making that transition.

When did you decide to go into business 
and how has your journey been so far?

It  had its ups and downs - the ups being the 
excitement of finally creating and realizing your 

own projects, and the downs of entering a very 
competitive industry. There’s a lot of us and we are all 
scrambling for the same piece of pie with regards to 
commissions and funding opportunities. For me, it was 
how I was going to stand out amongst the crowd and 
find a unique selling point for Blingola Media. I was very 
fortunate to have been the first recipient of the National 
Film and Video Foundation’s (NFVF) Female Only 
Filmmaker Slate. A project whose aim was to develop 
female filmmakers and which ran over 3 years was a 
huge learning curve that propelled me into the film 
industry.  I produced 26 short films that I now own 
during this project. 

How easy was it for you to establish 
yourself in business?

Sadly not, and we need more women-owned 
production companies that are sustainable and 

can have an impact. Unfortunately, it’s still a very 
male-dominated industry with women relegated to 
clichéd roles.

Do you think there are enough women 
business owners in your sector? 

 The support has been amazing, truly impactful 
not only from being able to realize my film 

projects, but it has also enabled me to employ a talented 
pool of creatives to work on the projects with me and 
who would later go on to have their work credited on 
global platforms such as like Netflix. I had the most 
amazing deal makers who really worked hard and held 
my hand (literally) throughout the process, as daunting as 
it sometimes was, I always knew they were there to see 
me win.    

IDC has contributed to assisting your 
business, what has been the impact of their 
support on your business? 

I only have two permanent employees but employ 
up to 70 freelance crew members when I’m in 

production, which could be between 3-4 months at a time. 
Sadly, my industry is freelance reliant, but even so, it’s good 
for technical crew to be able to work on small television 
projects like soapies and telenovela, as well as big feature 
films for international distribution.

How many employees do you currently 
have?

I heard about the IDC at the Durban Film Festival 
when the Head of the Motion Picture Division 

made a presentation about funding opportunities in 
2018, as well as through the National Film and Video 
Foundation. My first encounter with the Corporate 
happened after this when I was introduced to the deal 
makers in the Motion Picture division who invited me to 
pitch.

In the beginning, how did you learn about 
the IDC and its services?

I personally find producing a very lonely job. 
And the pandemic really amplified that 

loneliness. There’s also a lot more NO’s than YES’s to 
one’s ideas/proposal/pitches and sometimes that can 
get one down. But I learned to be vulnerable - To ask if 
you don’t know and to always surround yourself with 
enablers, people who vouch for you and who are willing 
to open doors for you. I’ve been pleasantly surprised by 
how much people want to see me win. Mostly women I 
might add.

What challenges did you encounter in 
these trying times and what motivates 
you to make a change?

I'd like to get to a position where I'm able to 
employ more creatives responsible for the 

development of projects such as scripts as an example. 
Sadly, development is often overlooked from a funding 
perspective and while this is a key process, without 
funding to develop, we cannot make films. So, to be 
able to employ individuals permanently – 2-3 writers is 
my goal.  And to ideally be able to make 3 to 4 films a 
year, instead of one or two over three years.

Where do you want your business to be in 
ten years’ time?

Learn as much as you can and always keep up 
with the times. If anything, the Covid Pandemic 

has taught us that the relatively predictable world that 
we once knew about filmmaking, is a thing of the past. 
Everything has changed - content has changed, content 
consumption and the way we are creating content is 
vastly being dictated to us by our audience. And they 
too are constantly evolving. With streaming services 
coming into the market (Netflix, Amazon, Apple TV, etc.) 
they too are making us think differently about what we 
do. I’d like to think that these are extreme conditions 
that we all must be ready and prepared for. 

What advice would you give women who 
are planning to start or run their own 
businesses? 

Collaboration is key. Working together and c
reating communities that have a common goal 

and vision. I don’t do what I do alone and work just as 
hard at surrounding myself with the right people is the 
key. 

Being Entrepreneurial about how you realize your 
projects and always being on the lookout for new 
funding models and opportunities. Sadly, private and 
government funding is slowly not being available for us 
because globally, government priorities are shifting 
towards more important issues e.g. Global Warming and 
now the Corona Virus. Quite honestly, we cannot be 
entitled to state funding to make films and believe now 
is the time to bravely wear the entrepreneurial hat. 

Problem-solving is going to be a key practice and will 
require mastery and this will involve working together 
and alongside each other to solve real-world challenges 
through the art of entertainment. This is now part of us 
shaping our world. There is a growing body of research 
that supports the importance of the creative disciplines 
contributing as remedies to our multiple challenges in 
an unpredictable future. 

And finally - support one another. Enable another 
business owner and if you can, open a door for her and 
help her win. 

What is your general message to women 
this women’s month?


